
 
 

Course Information 

Course Name: Principles of Marketing 

Course ID: MKT 311 

Semester: Summer 2020 

Mode: Online 

 

Instructor Information 

Instructor: Dr. Selcan Kara 

Email: skara@umassd.edu 

Phone: (508) 999-8425 

Office Hours As listed below, or via email. 

 
Class Schedule, Office Hours and Location 

Monday Tuesday Wednesday Thursday Friday Saturday Sunday  

Weekly 
start – 
online  

Office hours @ 
1:00-2:00 pm 

(Virtual-Email) 

Office hours @ 
1:00-3:00 pm 

   (Virtual-
Email) 

   
All assignments/discussions 

and quizzes are due 11:59 pm. 

 

Course Description 

 
Course Description: 
 
This course is designed to provide you with knowledge of key marketing principles and to develop specific skills 
necessary for success in marketing. The course focuses on learning basic marketing concepts, using data to make 
decisions, and effectively and concisely communicating marketing analysis and recommendations.  
 
Students are required to access myCourses site. If this is your first time using the Blackboard Learn site: 

• Please visit http://support.blackboardcollaborate.com to learn more about how this online system works 

• You can log into UMASS Dartmouth Blackboard system at www.umassd.edu 

• If you experience problems using the Blackboard after logging in, please use the “HELP” page. 

• If you experience problems logging into the Blackboard, please call the Student IT Services Center at 508 999 
8884 between 8:00 am to 5:00 pm on weekdays, or at 800 569 6505 between 5 pm to 8 am on weekdays or on 
holidays. Or, you can visit the library lower level. 

 
Course Credits: 3 
 
 
Required Text: 
Grewal, D., and Levy, M. Marketing (M Series), 5th Edition (for UMass Dartmouth) New York, McGraw-Hill/Irwin 2017 

http://support.blackboardcollaborate.com/
http://www.umassd.edu/


ISBN 9781308796529. (Please note that the chapter numbers on the syllabus and my courses may be different from the 
book you have due to editions. In such a situation, please refer to the names of the chapters) 
 
Required Materials: 
PowerPoint slides (lecture notes), available at myCourses Black Board 
 
IMPORTANT NOTES: 

1. ALL DEADLINE TIMES OR ANY OTHER TIME STATED IN THE SYLLABUS ARE EASTERN STANDARD TIME (EST) 
2. NO LATE SUBMISSIONS ARE ACCEPTED 

 

Course Objectives 

By the end of this course, you should be able to: 

• Apply to novel situations marketing concepts such as segmentation, targeting, and positioning; the 
value proposition; the marketing mix; integrated marketing communications, value-based pricing, 
product lifecycle, and the new product development process; 

• Conduct basic quantitative analyses to assess current situation, evaluate impact of proposed changes, 
and assess success of past decisions; 

• Apply a systematic process to make marketing decisions—know what order to do things in, identify 
alternative strategies, and identify pros and cons of different strategies; 

• Explain advantages and disadvantages of different research methods; 
• Take marketing electives and the capstone course that draws on marketing. 

Communication Plan 

Expectations for electronic communication 
 
I check my email daily Monday through Friday during normal business hours only. You can expect a reply from me via 
email within 24 hours during the work week. You *may* get an email reply during the weekend, but that would be an 
exception not the rule.   
 
Time Considerations 

Course materials will be posted online on Mondays. These course materials are online lecture files, additional readings 
for the next week, assignments, quizzes etc. Any assignment or quiz posted on Monday will be due Sundays by 11:59 in 
the week, unless otherwise is stated by me.  
 
Given that this is a condensed summer course, students should be prepared to spend a minimum of 6-7 hours a week on 
readings and on course assignments/quizzes. While you may feel that I’m displaying a lot of information to you on a 
weekly basis remember that in a traditional “live” course you would be coming to class for 2.5 hours and then spending 
an additional 1-1.5 hours (at least) outside of class on assignments and readings for 15 weeks. For this summer course 
we have 5 weeks to cover most of the materials. Hence, in our online course environment my expectation is that you 
will be spending those 6- 7 “class hours” on your own, working on the concepts that you would usually get in a live 
lecture. Please be sure to budget your time accordingly! 
 
Things to keep in mind as you write discussion posts and communicate with other students: 

• Share an experience that is related to the discussion. Comment on other participants’ experiences that are 
related to the course. 

• Ask others questions about their ideas and experiences that are related to the course 



• Challenge a point that another participant made in a respectful manner. Offer a different perspective on an idea 
that is being discussed 

• Give insights gained from readings that were assigned for the week. If you need more information, ask the 
participants a question about the week's reading 

• Discuss a work issue that is related to the course or discussion and ask for feedback 
• Relate how you have applied what you have read, learned or discussed regarding the course to your personal 

and professional life  
• Share another resource such as Web links, books, etc. that you have used to answer other participants’ 

questions or as you explore the topics of the course (as it is a violation of copyright law to copy the actual page) 
 

Methods of Instruction 

Evaluation and Grading Breakdown: 

Quizzes, Assignments, and Discussion Boards* 35% 

Exams (2)** 65% 

The university policy on academic dishonesty applies to all work in this class 

(http://www.umassd.edu/studenthandbook/academicregs/ethicalstandards.cfm) 

This includes, but is not limited to, misrepresenting mastery in an academic area (e.g., cheating), intentionally or 
knowingly failing to properly credit information, research or ideas to their rightful originators or representing such 
information, research or ideas as your own (e.g., plagiarism). A student who knowingly assists another student in 
committing an act of academic misconduct shall be equally accountable for the violation, and shall be subject to the 
sanctions and other remedies described in the university policy. 

*Online Quizzes, Assignments, and Discussion Boards 

These online quizzes/assignments/discussion boards, which are designed to complement the material that is covered in 
class time on Mondays, aim to enhance your understanding of course materials and marketing concepts. These activities 
are clearly marked on the schedule below. Details regarding each week’s online activity, such as the type of the 
assignment (e.g., a quiz or an assignment or discussion board), will be posted on my courses. It’s your responsibility to 
check Black Board on regular basis. You will have more than enough time to complete the assignments. The time 
provided you to complete the online assignment will vary depending on the structure of the online component. Each 
activity specified in a week is due 11:59 pm (EDT) on Sunday unless otherwise is specified 

Late Assignments:  
NO LATE SUBMISSIONS ARE ACCEPTED. Assignments are due 11:59 pm (EDT) on the dates listed for each assignment on 
the syllabus unless otherwise is specified. 

**Exams (2) 

2 multiple choice exams with a few short answer questions will be given online throughout the semester 

Incomplete Policy 

According to the university catalogue, an incomplete may be given only in exceptional circumstances at the instructor's 
discretion. The student must be passing at the time of the request or be sufficiently close to passing. If the work is not 
completed within one year of the recording of the incomplete grade, the grade will become an F(I). The incomplete 
policy for this course is that at least 80% of the course must be already completed and an exceptional circumstance (i.e. 

http://www.umassd.edu/studenthandbook/academicregs/ethicalstandards.cfm


medical issue) must exist. If you feel you require an incomplete for an exceptional reason, you need to email me and 
state your reasons for the incomplete in writing. We will then decide on a course of action. 
 

Course Conduct 

UMass Dartmouth policies regarding equal opportunity, discrimination, harassment, and sexual violence apply to all 
learning environments wherever they are located and from wherever they are taught. This applies to all UE face-to-face, 
off campus, blended, and online courses. Please see the Office of Diversity, Equity & Inclusion brochure for information 
at http://www.umassd.edu/studentaffairs/departments/studentconductanddisputeresolution/studentcodeofconduct/. 

 

Student Academic Integrity Policy 

All UMass Dartmouth students are expected to maintain high standards of academic integrity and scholarly practice. The 
University does not tolerate academic dishonesty of any variety, whether as a result of a failure to understand required 
academic and scholarly procedure or as an act of intentional dishonesty. 
 
A student found responsible of academic dishonesty is subject to severe disciplinary action which may include dismissal 
from the University. The procedure for responding to incidents of academic dishonesty may be found in Section III of this 
document. You may also refer to the Student Handbook for information about the judicial process. 
 
A high standard of academic integrity promotes the pursuit of truth and learning and respect for the intellectual 
accomplishments of others. These are values that are fundamental to the mission of this University. Such values are 
undermined by academic dishonesty. 
 
Academic freedom is a fundamental right in any institution of higher learning. Honesty and integrity are necessary 
preconditions of this freedom. Academic integrity requires that all academic work be wholly the product of an identified 
individual or individuals. Joint efforts are legitimate only when the assistance of others is explicitly acknowledged and 
deemed appropriate by the instructor of the course. Ethical conduct is the obligation of every member of the University 
community, and breaches of academic integrity constitute serious offenses. 
 
Maintenance of the standards of academic integrity and the successful administration of this policy depend on the 
mutual cooperation of faculty and students. 
 
Faculty cooperation is essential for successful application of the procedures defined by this Academic Integrity Policy. 
Faculty members promote academic integrity by making clear on their syllabi their expectations concerning homework 
assignments, collaborative student efforts, research papers, examinations, computer-based infractions, and the like. 
Efforts should be made to detect and to prevent cheating and plagiarism in all academic assignments. If faculty members 
have evidence of academic dishonesty, they are expected to report such evidence promptly. 
 
Students must assume responsibility for maintaining honesty in all work submitted for credit and in any other work 
designated by the instructor of the course. Students are also expected to report incidents of academic dishonesty to the 
instructor or dean of the instructional unit. 
 
The intent of this policy is to make clear the standards of academic integrity at UMass Dartmouth. 
 
*For additional information on violations, infractions, and consequences visit the UMass Dartmouth Student Academic 
Integrity Policy at the link below. 
https://www.umassd.edu/policies/activepolicylist/academicaffairs/academicintegritypolicyandreportingform/  

http://www.umassd.edu/studentaffairs/departments/studentconductanddisputeresolution/studentcodeofconduct/
https://www.umassd.edu/policies/activepolicylist/academicaffairs/academicintegritypolicyandreportingform/


Center for Access and Success 

In accordance with University policy, if you have a documented disability and require accommodations to obtain equal 
access in this course, please meet with the instructor at the beginning of the semester and provide the appropriate 
paperwork from the Center for Access and Success. The necessary paperwork is obtained when you bring proper 
documentation to the Center, which is located in Pine Dale Hall, Room 7136; phone: 508.999.8711. 

Resources for UMass Dartmouth Students 

Tutoring 
If you are having difficulty with the class please: 

• Contact me directly using the contact information listed at the top of this document. 
• Contact the Academic Resource Center (ARC) for support:  

o Academic Resource Center, Liberal Arts - Room 007 
o Phone: 508.999.8708, Fax: 508.910.6404 

• For help with writing assignments you can also make use of online writing tutoring.  
o eTutoring can be accessed at this link or by clicking the "Online Tutoring" link at the top of the 

myCourses Dashboard. 

Technical Help 
Technical support for myCourses is available 24/7: 

• Students can email myCoursesHelp@umassd.edu or call the Student Help desk at 508-999-8505 during normal 
business hours. (Mon-Fri 9:00 a.m.-5:00 p.m. EST) 

• During off-hours, weekends, and holidays, technical assistance is available for students at 
http://umd.echelp.org/. 

• Support information for all other UMass Dartmouth technologies can be found here: 
http://www.umassd.edu/extension/technicalresources/ 
 

Course Schedule 

Week/Date 
Beginning 

Unit of Instruction Topic Responsibilities 

Week 1 
Jul. 14 (Tu)  

Course Introduction 
What is Marketing 
Marketing Strategy 
Social & Mobile Marketing 
  

Reading: Syllabus 
Ch. 1: Overview of Marketing 
Ch. 2: Developing Marketing Strategies and a 
Marketing Plan  
Ch. 3: Social and Mobile Marketing 
 
Activity:  
Assignment 1: Post a brief bio as a video file or as 
a doc file on the online journal 
 
Quiz 1 pertaining Ch.2 and 3 

Week 2  
Jul. 20 (M)  

Marketing Ethics and  
The Marketing Environment 
Consumer Behavior 
B2B Marketing   

Reading:  
Ch. 4: Marketing Ethics 
Ch. 5: Analyzing the Marketing Environment 
Ch. 6: Consumer Behavior 
Ch. 7: Business to Business Marketing 
 
Activity: 

http://www.umassd.edu/dss/
https://www.etutoring.org/login.cfm?auth=student&institutionID=323
http://umd.echelp.org/
http://www.umassd.edu/extension/technicalresources/


Quiz 2 pertaining Ch.4 and 5 
 
Assignment 2: Identify different consumer needs 
of different consumer profiles 
 
Assignment 3: Watch the video and post your 
opinions and comments on B2B marketing as 
instructed in the forum on the Black Board 

Week 3 
Jul. 27 (M)  

Global Marketing 
Segmentation, Targeting and Positioning 
Marketing Research  
Product of 4Ps and Branding 

 

Reading:  
Ch. 8: Global Marketing 
Ch. 9: Segmentation, Targeting and Positioning 
Ch. 10: Marketing Research 
Ch. 11: Product, Branding and Package Decisions 
 
Activity: Exam 1  (Chapters 1-9) due Aug.2nd   
Sunday 

Week 4 
Aug. 3 (M)  

Product of 4Ps: New Products 
Product of 4Ps: Services 
Price of 4Ps 
Sales 

 

Reading:  
Ch. 12: Developing New Products 
Ch. 13: Services: The Intangible Product 
Ch. 14: Pricing Concepts for Establishing Value 
Ch. 19: Personal Selling and Sales Management 
 
Activity:  
Quiz 3 pertaining Ch.19 
 
Assignment 3: How would you design and 
conduct a marketing research in branding 
domain (Chapter 10) 

Week 5 
Aug. 10 (M) 
 

Place of 4Ps: Channels 
Place of 4Ps: Retailing 

Promotion of 4Ps: IMC and Promotion 
Tools 

 

Reading:  
Ch. 15: Supply Chain and Channel Management 
Ch. 16: Retailing and Omnichannel Marketing 
Ch. 17: Integrated Marketing Communications 
Ch. 18: Advertising, Public Relations, and Sales 
Promotions 
 
Activity: Exam 2 (Chapters 10-19) due Aug. 12th 
Wednesday 

Week 5  
Aug. 12 (W) 

THE EXAM IS DUE 11:59 PM EDT 

 
For UMass Dartmouth Class Policies follow this link: 
 
https://www.umassd.edu/media/umassdartmouth/provost/omnibus_language_for_syllabi_-jan_11_2019.pdf 
 

https://www.umassd.edu/media/umassdartmouth/provost/omnibus_language_for_syllabi_-jan_11_2019.pdf

