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Course Information 

Course Name: Special Topics in MKT: Advanced Consumer Behavior 
Course ID: MKT 690-7101 

Semester: Sept. 2 – Dec. 8, Fall 2020 

Mode: Online 
 
Instructor Information 
Instructor: W. Joseph CHANG, Ph.D. 
Email: joseph.chang@umassd.edu 

Phone: 1-508-999-8745  
 
 
Course Description 
 
Course Description: 
An advanced study of consumer decision processes as a series of activities related to the purchase and consumption of 
goods. Emphasis is given to advanced contemporary thoughts on the consumer problem-solving process, namely 
problem recognition, search, evaluation, commitment and post-purchase behavior. 
 

Prerequisite: 
Registered MBA students. 
 

Course Credits: 
3 credits. 
 

Required and Recommended Textbooks and Readings: 
Consumer Behavior: Buying, Having and Being (13th edition), Michael Solomon (2019), New York, NY: Pearson. ISBN: 
978-0135225691. (Required) 
Methods of Persuasion: How to Use Psychology to Influence Human Behavior, Nick Kolenda (2013), Kindle Direct 
Publishing: Amazon.com. ISBN: 978-0615815657. (Recommended) 
Journal of Consumer Research, Oxford University Press. ISSN: 0093-5301 (print); 1537-5277 (web). (Recommended) 
Journal of Consumer Psychology, Society of Consumer Psychology, APA. Hoboken, New Jersey: John Wiley & Sons. ISSN: 
1057-7408l. (Recommended) 
Journal of Personality and Social Psychology, American Psychological Association. Washington, DC: American 
Psychological Association. ISSN: 0022-3514. (Recommended)  
 
Computer and Internet Access: 
As this is an online course, it is students’ responsibility to secure the computer functioning and internet connection. 
Students should contact MyCourses Help for any technical connection issues to MyCourses. Please see the Technical 
Help on page 5.  
  
Course Objectives and Outcomes 
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In support of these objectives, students are expected to accomplish the following outcomes: 

A. Critical thinking and problem solving 
§ Identify and comprehend key terms, definitions, and concepts in consumer psychology, including the internal 

psychological procedures of the individual consumer’s perception, cognition, and decision-making. 
§ Identify and comprehend key terms, definitions, and concepts of the external influences of subculture and 

culture on the individual consumer’s buying behavior. 
§ Apply consumer psychological and related concepts to analyze practical consumer behavior in everyday life. 

B. Technical skills 
§ Demonstrate qualitative skills (e.g., introspective analysis, means-end chain model, multi-attribute attitudes 

models, etc.) to observe, uncover, and analyze buyer decision-making processes.  
C. Communication skills 

§ Identify, collate and effectively present applied buyer behavior theories and critical decision criteria in written 
contexts. 

D. Professional integrity 
§ Employ the right choices in the frame of mind as to what is acceptable, ethical, fair, responsible and morally 

right. 
E. Embracing challenge 

§ Formulate constructive and feasible solutions to identified managerial marketing issues with the developed 
construct of buyer behavior theories. 
 

Communication Plan 

Communication Plan 

Expectations for electronic communication 
I check my email daily Monday through Friday during normal business hours only. You can expect a reply from me via 
email within 24 hours during the work week. You *may* get an email reply during the weekend, but that would be an 
exception not the rule. 
 
Time Considerations 
Students should be prepared to spend a minimum of 3 hours a week on online reading and an additional 3-6 hours (at 
least) on assignments and other reading. In our online course environment, my expectation is that you will be spending 
those 3 “class hours” on your own, working on the concepts that you would usually get in a live lecture. Please be sure 
to budget your time accordingly! (3 hours + 3 to 6 hours = 6 to 9 hours/week) 
 

Methods of Instruction 

Evaluation and Grading Breakdown: 

Term Test 25% 
Term Test 25% 
Literature Review 20% 
Case Analysis  30% 
Overall 100% 

 
Grading Scale: 

 Minus (-)     Plus (+) 
A =   90 - 92       93 - 96   97 - 100 
B =   80 - 82   83 - 86   87 - 89 
C =   70 - 72  73 - 76   77 - 79 
D =  60 - 62   63 - 66   67 - 69 
F  =        0 - 59                    
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Chapter Exercises: 
This course consists of 14 exercises for 14 chapters. The completions of the exercises are optional and will not be 
counted for the final mark. However, students are recommended to do the exercises on a weekly basis by firmly 
following the scheduled course progresses. The exercises are helpful for learning.  

Examinations: (25% x 2 = 50%) 
There will be three examinations to evaluate students’ learning. The coverages of these three examinations are Chapters 
1-4, Chapters 5-8, and Chapters 9-14, respectively. The format of examinations is 50 multiple-choice questions. Please 
see the course schedule about the dates and times of the examinations. Students will have 60 minutes to write each 
examination online during a two-day time period. Students are expected to write any two of the three examinations. 
You may still take the 3rd exam to test your learning outcomes, but the 3rd exam will not be counted for the final mark. 
 
Summary: Literature Review (20%) 
Students are expected to review a list of journal articles for a specific topic in consumer behavior to write up a summary. 
The topic (and journal articles) will be further selected by the instructor. The length of summary should be between 900 
and 1,100 words. Further guidelines about the format and detailed requirements will also be provided during the third 
week.  
 
Case Study: Cultural comparisons for marketing implications (30%) 
Students are expected to have a deep exploration about a unique culture and identify its special consumption patterns 
that may have different marketing implications from the U.S. The selection of this year is Japan, one of the most unique 
culture in the world. Students are highly recommended to have their deep exploration via YouTube, where carries a full 
bunch of various insightful introductions to the unique Japanese cultures, including Japanology Plus, Trails to Tsukiji, 
Only in Japan, JAPAN Between Earth And Sky, and The Zen Mind, just to name a few. The length of case study is 
expected to be 2,000 words. Detailed guidelines and requirements for the assignment will be further provided during 
the sixth week.   
 
Submissions: Both the assignments of summary and case study are dues on Dec. 4 (11:59pm, Friday). The assignments 
should be submitted via the myCourses website. Resubmissions are permitted any time prior to the assignment due 
date. Late submissions may still be accepted with an initial 40-point deduction during the first day of delay and a further 
10-point daily deduction for further delay. 
 
Deferral examination policy: 
Deferral examinations will only be given to students with unexpected personal/family emergencies (e.g., hospitalization, 
deaths, car accidents) occurring on the scheduled examination dates. A proof of the emergency (e.g., a doctor’s note, 
obituary, insurance claim form) is required for the arrangement of a deferral examination. The students have to inform 
the instructor about the emergencies in writing (e.g., email) within 12 hours of the occurrence. Fail to do so may result 
in a penalty of 15-point deduction to the deferral examination even if a deferral exam is given. The deferral examination 
has to be written within a week after the first day of the original examination date. 
 
Incomplete Policy 

According to the university catalogue, an incomplete may be given only in exceptional circumstances at the instructor's 
discretion. The student must be passing at the time of the request or be sufficiently close to passing. If the work is not 
completed within one year of the recording of the incomplete grade, the grade will become an F(I). The incomplete 
policy for this course is that at least 70% of the course must be already completed and an exceptional circumstance (i.e. 
medical issue) must exist. If you feel you require an incomplete for an exceptional reason, you need to email me and 
state your reasons for the incomplete in writing. We will then decide on a course of action. 

 
 

Course Conduct 
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UMass Dartmouth policies regarding equal opportunity, discrimination, harassment, and sexual violence apply to all 
learning environments wherever they are located and from wherever they are taught. This applies to all UE face-to-face, 
off campus, blended, and online courses. Please see the Office of Diversity, Equity & Inclusion brochure for information 
at http://www.umassd.edu/studentaffairs/departments/studentconductanddisputeresolution/studentcodeofconduct/. 
 

Student Academic Integrity Policy 

All UMass Dartmouth students are expected to maintain high standards of academic integrity and scholarly practice. The 
University does not tolerate academic dishonesty of any variety, whether as a result of a failure to understand required 
academic and scholarly procedure or as an act of intentional dishonesty. 
 
A student found responsible of academic dishonesty is subject to severe disciplinary action which may include dismissal 
from the University. The procedure for responding to incidents of academic dishonesty may be found in Section III of this 
document. You may also refer to the Student Handbook for information about the judicial process. 
 
A high standard of academic integrity promotes the pursuit of truth and learning and respect for the intellectual 
accomplishments of others. These are values that are fundamental to the mission of this University. Such values are 
undermined by academic dishonesty. 
 
Academic freedom is a fundamental right in any institution of higher learning. Honesty and integrity are necessary 
preconditions of this freedom. Academic integrity requires that all academic work be wholly the product of an identified 
individual or individuals. Joint efforts are legitimate only when the assistance of others is explicitly acknowledged and 
deemed appropriate by the instructor of the course. Ethical conduct is the obligation of every member of the University 
community, and breaches of academic integrity constitute serious offenses. 
 
Maintenance of the standards of academic integrity and the successful administration of this policy depend on the 
mutual cooperation of faculty and students. 
 
Faculty cooperation is essential for successful application of the procedures defined by this Academic Integrity Policy. 
Faculty members promote academic integrity by making clear on their syllabi their expectations concerning homework 
assignments, collaborative student efforts, research papers, examinations, computer-based infractions, and the like. 
Efforts should be made to detect and to prevent cheating and plagiarism in all academic assignments. If faculty members 
have evidence of academic dishonesty, they are expected to report such evidence promptly. 
 
Students must assume responsibility for maintaining honesty in all work submitted for credit and in any other work 
designated by the instructor of the course. Students are also expected to report incidents of academic dishonesty to the 
instructor or dean of the instructional unit. 
 
The intent of this policy is to make clear the standards of academic integrity at UMass Dartmouth. 
 
*For additional information on violations, infractions, and consequences visit the UMass Dartmouth Student Academic 
Integrity Policy at the link below. 
http://www.umassd.edu/studentaffairs/studenthandbook/academicregulationsandprocedures/  

Center for Access and Success 

In accordance with University policy, if you have a documented disability and require accommodations to obtain equal 
access in a course, please meet with the course instructor at the beginning of the semester and provide the appropriate 
paperwork from the Center for Access and Success. The necessary paperwork is obtained when you bring proper 
documentation to the Center, which is located in Pine Dale Hall, Room 7136, 508-999-8711. 
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No special accommodations will be given without the paperwork and notification from the Center for Access and 
Success. 

Resources for UMass Dartmouth Students 

Tutoring 
If you have learning difficulties and need supports in writing and learning methods please: 

• Contact the Academic Resource Center (ARC) for support:  
o Academic Resource Center, Liberal Arts - Room 7 
o Phone: 508.999.8708, Fax: 508.910.6404 

• For help with writing assignments you can also make use of online writing tutoring.  
o eTutoring can be accessed at this link or by clicking the "Online Tutoring" link at the top of the 

myCourses Dashboard. 

Technical Help 
Technical support for myCourses is available 24/7: 

• Students can email myCoursesHelp@umassd.edu or call the Student Help desk at 508-999-8505 during normal 
business hours. (Mon-Fri 9:00 a.m.-5:00 p.m. EST) 

• During off-hours, weekends, and holidays, technical assistance is available for students at 
http://umd.echelp.org/. 

Support information for all other UMass Dartmouth technologies can be found here: https://www.umassd.edu/cits/ . 
 
Statement Regarding Title IX Information  
The purpose of a university is to disseminate information, as well as to explore a universe of ideas, to encourage diverse 
perspectives and robust expression, and to foster the development of critical and analytical thinking skills. In many 
classes, including this one, students and faculty examine and analyze challenging and controversial topics.  
 
If a topic covered in this class triggers post-traumatic stress or other emotional distress, please discuss the matter with 
the professor or seek out confidential resources available from the Counseling Center, 
http://www.umassd.edu/counselling/, 508-999-8648 or - 8650, or the Victim Advocate in the Center for Women, 
Gender and Sexuality, http://www.umassd.edu/sexualviolence/, 508-910-4584. In an emergency contact the 
Department of Public Safety at 508-999-9191 24 hrs./day.  
 
UMass Dartmouth, following national guidance from the Office of Civil Rights, requires that faculty follow UMass 
Dartmouth policy as a “mandated reporter” of any disclosure of sexual harassment, abuse, and/or violence shared with 
the faculty member in person and/or via email. These disclosures include but are not limited to reports of sexual assault, 
relational abuse, relational/domestic violence, and stalking. While faculty are often able to help students locate 
appropriate channels of assistance on campus, disclosure by the student to the faculty member requires that the faculty 
member inform the University’s Title IX Coordinator in the Office of Diversity, Equity and Inclusion at 508-999-8008 to 
help ensure that the student’s safety and welfare is being addressed, even if the student requests that the disclosure not 
be shared. For confidential counseling support and assistance, please go to http://www.umassd.edu/sexualviolence/ 
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Course Schedule 

Week/Date 
Beginning Unit of Instruction Topic Responsibilities 

Week 1 
Sept. 2 (Wed.) 

Course Syllabus 
Case study: Japanology Plus 1 

Reading: Syllabus, case study 
Activity: Course introduction, MyCourses, watch video 
Self-evaluation: -  

Week 2 
Sept. 7  

Chapter 1: Introduction 
Chapter 2: Consumer and Social Well-being 
Case study: Japanology Plus 2 
Literature review 1 

Reading: Chapters 1&2 (text & PP slides), case study, 
academic article.   
Activity: Exercises for Chapters 1&2, watch video 
Self-evaluation: Responses to the online exercise 
questions.  

Week 3: 
Sept. 14  

Chapter 3: Perception 
Case study: Japanology Plus 3 
Guidelines: Literature Review  
Literature review 2 & 3 

Reading: Chapter 3 (text & PP slides), case study. 
Activity: Exercise for Chapter 3, watch video 
Self-evaluation: Responses to the online exercise 
questions. 

Week 4  
Sept. 21  

Chapter 4: Learning and memory 
Case study: Japanology Plus 4,5 
Literature review 4 & 5 

Reading: Chapter 4 (text & PP slides), case study, 
academic article. 
Activity: Exercise for Chapter 4, watch videos 
Self-evaluation: Responses to the online exercise 
questions. 

Week 5  
Sept. 28 

Review: Chapters 1 – 4 
Examination: 1st Term Test, any 60 minutes 
between 8am Oct. 1 (Thu) and 11:59pm Oct. 2 
(Fri). 

Reading: Chapters 1-4 (text & PP slides). 
Activity: Writing online examination  
Evaluation: Examination: 50 multiple-choice 
questions. 

Week 6 
Oct. 5 

Chapter 5: Motivation and Affect 
Case study: Japanology Plus 6,7 
Case Study Assignment: Japanese Cultures 

Reading: Chapter 5 (text & PP slides); case study. 
Activity: Exercise for Chapter 5; watch videos 
Self-evaluation: Responses to the online exercise 
questions. 

Week 7  
Oct. 12 

Chapter 6: The Self 
Chapter 7-1: Personality, Lifestyles, and Values 
Case study: Japanology Plus 8 
Literature review 6  

Reading: Chapters 6 (text & PP slides), case study, 
academic article. 
Activity: Exercise for Chapter 6, watch video 
Self-evaluation: Responses to the online exercise 
questions. 

Week 8  
Oct. 19 

Chapter 7: Personality, Lifestyles, and Values 
Case study: Japanology Plus 9 
Literature Review 7 

Reading: Chapters 7 (text & PP slides), case study, 
academic article. 
Activity: Exercise for Chapter 6, watch video 
Self-evaluation: Responses to the online exercise 
questions. 

Week 9 
Oct. 26 

Chapter 7-2: Personality, Lifestyles, and Values 
Chapter 8: Attitudes and Persuasive 
Communications 
Case study: Japanology Plus 10, 11 

Reading: Chapter 8 (text & PP slides); case study. 
Activity: Exercises for Chapters 7 & 8; watch videos 
Self-evaluation: Responses to the online exercise 
questions. 
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Week 10 
Nov. 2  

Review: Chapters 5 – 8 
Examination: 2nd Term Test, any 60 minutes 
between 8am Nov. 5 (Thu) and 11:59pm Nov. 6 
(Fri). 

Reading: Chapters 5-8 (text & PP slides). 
Activity: Writing online examination. 
Evaluation: Examination: 50 multiple-choice 
questions. 

Week 11  
Nov. 9 

Chapter 9: Decision Making 
Chapter 10: Buying, Using, and Disposing 
Case study: Japanology Plus 12, 13  

Reading: Chapters 9 & 10 (text & PP slides), case 
study, academic article. 
Activity: Exercise for Chapters 9 & 10, watch videos. 
Self-evaluation: Responses to the online exercise 
questions.  

Week 12  
Nov. 16 

Chapter 11 Groups and Social Media 
Exercise for Chapter 11 
Case study: Japanology Plus 14, 15  

Reading: Chapter 11 (text & PP slides), case study. 
Activity: Exercise for Chapter 11, watch videos. 
Self-evaluation: Responses to the online exercise 
questions. 

Week 13  
Nov. 23 

Chapter 12: Income and Social Class 
Chapter 13: Subcultures  

Reading: Chapters 12 & 13 (text & PP slides), case 
study, academic article. 
Activity: Exercise for Chapters 12&13, watch videos 
Self-evaluation: Responses to the online exercise 
questions. 

Week 14  
Nov. 30 

Chapter 14: Culture 
Review: Chapters 9-14 
Assignments due: Dec. 4 (11:59pm, Friday) 

Reading: Chapters 14 (text & PP slides). 
Activity: Exercise for Chapters 9, complete 
assignments: case study and literature review  
Evaluation: Responses to the online exercise 
questions of Chapter 14; two assignments.  

Week 15 
Dec. 7-8 

Examination: 3rd Term Test, any 60 minutes 
between 8am Dec. 7 (Mon) and 11:59pm Dec. 8 
(Tue). 

Reading: Chapters 9-14 (text & PP slides). 
Activity: Exercise for Chapters 9-14  
Evaluation: 3rd Exam: 50 multiple-choice questions. 

 


