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Course Information 
Course Name: Principles of Marketing 

Course ID: MKT 311-7101 
Semester: Spring 2021 

Classroom & Mode: Online 
 
Instructor Information 
Instructor: W. Joseph CHANG, Ph.D. 

Email: joseph.chang@umassd.edu 

Phone: 1-508-999-8745 
 
Course Description 
 
Course Description: 
A basic understanding of the role and scope of responsibilities facing contemporary marketing management. Emphasis is 
placed on the integration of marketing principles into an organized approach for decision-making. 
 
Prerequisite: 
MIS 101. Junior standing; Business majors, Business Administration minor, Finance minor or Material & Textiles majors 
 
Course Credits: 
3 credits. 
 
Required Text: 
Grewal, D., and Levy, M. Marketing (M Series), 6th Edition. New York, McGraw-Hill/Irwin 2019 ISBN 978125992403-3. 
 
Course Objectives and Outcomes 
 
Course Objectives: 
Upon successful completion of this course, the student will have an understanding of fundamental marketing theories 
including marketing mix, situation analysis, SWOT analysis, market segmentation, market targeting, product 
development and positioning, market research methods and growth strategies, and are capable to develop a strategic 
marketing plan. 
 
Learning Outcomes: 
A. Written communication:  

Demonstrate the technical skills and craftsmanship needed to develop professional written business communication 
and demonstrate competence with use of the English language. 
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B. Ethics/social responsibility:   
Demonstrate an ability to think critically about ethical issues, to analyze and evaluate situations from opposing 
ethical perspectives, and to understand social responsibility as an ethical or ideological theory that corporations and 
organizations have a responsibility to society. 

C. Global business:   
Demonstrate an understanding of the problems, potential, realities, and constraints of doing business in an 
interconnected, global world.  Recognize and critically analyze the role of the economic, political, and cultural 
domains in global business.  Demonstrate knowledge of cultural differences, and the interpersonal challenges of 
working with or in different cultures. 

D. Problem-solving/critical thinking:   
Demonstrate the ability to think systematically and logically; to use interpretation, evaluation, inference, and 
explanation to examine reasons and evidence for sound objective decisions and resolutions to marketing problems. 

E. Information literacy /technology:  
Demonstrate the ability to search for, analyze, and identify useful and accurate information, and to use it effectively 
for an intended purpose.  

F. Discipline knowledge:   
Demonstrate fundamental knowledge and understanding of marketing. 

I. Career development:   
Demonstrate knowledge of key marketing concepts for career paths in marketing.   

 
Communication Plan 

Expectations for electronic communication 
 
I check my email daily Monday through Friday during normal business hours only. You can expect a reply from me via 
email within 24 hours during the work week. You *may* get an email reply during the weekend, but that would be an 
exception not the rule. 
 
Time Considerations 
Students are expected to spend 6 to 9 hours (at least) on assignments and reading. Please be sure to budget your time 
accordingly!  
 
Substantive participation should: 

• Attend the classes and participate in-classroom discussion regularly 
• Add value to the discussion and avoid simply repeating, agreeing with, or answering yes or no to peer’s 

comments 
• Challenge comments in-class, including those of the facilitator 
• Ask insightful questions 
• Answer other people’s questions 
• Exemplify the point with real-life events, when possible 
• Make comments that are relevant to the course content and objectives 
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Methods of Instruction 

Evaluation and Grading Breakdown: 

1st Term Test 30% 
2nd Term Test 30% 
3rd Term Test 30% 
Video cases (2 x 5%) 10% 
Overall 100% 

 
Grading Scale: 

 Minus (-)     Plus (+) 
A =   90 - 92       93 - 96   97 - 100 
B =   80 - 82   83 - 86   87 - 89 
C =   70 - 72  73 - 76   77 - 79 
D =  60 - 62   63 - 66   67 - 69 
F  =        0 - 59                    

Lectures: 
The course learning is completely online and self-administered. Course materials, including tailor-made Power-Point 
slides, recorded lecture videos (except Chapters 1 and 8), and chapter exercises, were uploaded to the course website of 
myCourses for students’ convenience of learning. Students are expected to check the weekly contents regularly for their 
learning. The lecture videos can be found at the “lecture recordings” under “student resources” on the left panel of the 
course webpage.  

Assignments: 
Chapter exercises. This course consists of 18 exercises for 18 chapters. The format of exercises is mainly individual 
assignments of multiple-choice questions. The myCourses exercises are assigned to assist students’ learning and 
examination preparation only and will not account for any points to the final grade. No due dates for the assignments.  

Video cases. Students are expected to watch, and answer two questions for, two required video cases (approximately 6 
minutes in length). Each assignment accounts for 5% to the final score. The videos together with the files of case 
questions and further instructions will be uploaded to the weekly contents of myCourses on Mondays. The uploading 
weeks are to be further determined. Students should check the weekly contents regularly for this purpose. The 
assignments have to be submitted via myCourses. The assignments are due at 11:59pm, Friday of the uploaded weeks. 
Late submissions will not be accepted, regardless of any reasons (e.g., illness, family emergencies). 

Bonus points. Additional weekly video cases and exercises (2% for each) may be given on an ad hoc basis for students to 
boost their final grades. The points that students earn from these additional assignments are bonus points, which wiill 
be added to the final mark. The maximum bonus points that students may earn will be ten, and the possible final score 
will be 110% (= 10% + 100%).  
 
Examinations:   
Term tests.  Three online examinations over myCourses will be given to evaluate students’ learning. Each examination 
accounts for 30% to the final score. Students have 60 minutes to write the examinations anytime between 8am and 
11:59pm, Friday (i.e., 1st and 2nd exams) or Wednesday (i.e., 3rd exam). The 3rd examination will be on April 28 (the last 
day of classes), rather than during the last week of this semester on May 5, because there is no comprehensive final 
examination for this course, which is normally scheduled in the last week.  

Exam grading. Students who have questions about the grading may contact the instructor to review the exams. Any 
queries about the examinations must be raised and cleared up within a week after the examinations so that the class 
can keep up the class momentum to move ahead into new learning materials. Grades are final after that, a week after 
the examinations. No further grade changes will be considered. 
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Deferral make-up examination policy. Deferral examinations will only be given to students with unexpected 
personal/family emergencies (e.g., hospitalization, car accidents, sudden deaths of family members) occurring on the 
scheduled examination dates. A proof of the emergency (e.g., a doctor note, auto claim form, obituary) is required for 
the arrangement of a deferral examination. The students have to inform the instructor about the emergencies in writing 
(e.g., an email) within 12 hours of the occurrence. Fail to do so may result in a penalty of 15-point deduction to the 
deferral examination even if the students are qualified to have a deferral examination. The deferral examination has to 
be written within a week after the originally scheduled examination date. For example, Thursday is the last day to write 
the make-up examination for the test originally scheduled on Friday a week ago. Warning: all proposed proofs for the 
arrangement of a make-up examination will be verified by contacting the issuers directly. A fake proof will result in the 
penalty of a failure course grade. 
 
Incomplete Policy 

According to the university catalogue, an incomplete may be given only in exceptional circumstances at the instructor's 
discretion. The student must be passing at the time of the request or be sufficiently close to passing. If the work is not 
completed within one year of the recording of the incomplete grade, the grade will become an F(I). The incomplete 
policy for this course is that at least 70% of the course must be already completed and an exceptional circumstance (i.e. 
medical issue) must exist. If you feel you require an incomplete for an exceptional reason, you need to email me and 
state your reasons for the incomplete in writing. We will then decide on a course of action. 

Course Conduct 

UMass Dartmouth policies regarding equal opportunity, discrimination, harassment, and sexual violence apply to all 
learning environments wherever they are located and from wherever they are taught. This applies to all UE face-to-face, 
off campus, blended, and online courses. Please see the Office of Diversity, Equity & Inclusion brochure for information 
at https://www.umassd.edu/media/umassdartmouth/public-safety/clery/Annual_Clery_Report.pdf . 
 

Student Academic Integrity Policy 

All UMass Dartmouth students are expected to maintain high standards of academic integrity and scholarly practice. The 
University does not tolerate academic dishonesty of any variety, whether as a result of a failure to understand required 
academic and scholarly procedure or as an act of intentional dishonesty. 
 
A student found responsible of academic dishonesty is subject to severe disciplinary action which may include dismissal 
from the University. The procedure for responding to incidents of academic dishonesty may be found in Section III of this 
document. You may also refer to the Student Handbook for information about the judicial process. 
 
A high standard of academic integrity promotes the pursuit of truth and learning and respect for the intellectual 
accomplishments of others. These are values that are fundamental to the mission of this University. Such values are 
undermined by academic dishonesty. 
 
Academic freedom is a fundamental right in any institution of higher learning. Honesty and integrity are necessary 
preconditions of this freedom. Academic integrity requires that all academic work be wholly the product of an identified 
individual or individuals. Joint efforts are legitimate only when the assistance of others is explicitly acknowledged and 
deemed appropriate by the instructor of the course. Ethical conduct is the obligation of every member of the University 
community, and breaches of academic integrity constitute serious offenses. 
 
Maintenance of the standards of academic integrity and the successful administration of this policy depend on the 
mutual cooperation of faculty and students. 
 
Faculty cooperation is essential for successful application of the procedures defined by this Academic Integrity Policy. 
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Faculty members promote academic integrity by making clear on their syllabi their expectations concerning homework 
assignments, collaborative student efforts, research papers, examinations, computer-based infractions, and the like. 
Efforts should be made to detect and to prevent cheating and plagiarism in all academic assignments. If faculty members 
have evidence of academic dishonesty, they are expected to report such evidence promptly. 
 
Students must assume responsibility for maintaining honesty in all work submitted for credit and in any other work 
designated by the instructor of the course. Students are also expected to report incidents of academic dishonesty to the 
instructor or dean of the instructional unit. 
 
The intent of this policy is to make clear the standards of academic integrity at UMass Dartmouth. 
 
*For additional information on violations, infractions, and consequences visit the UMass Dartmouth Student Academic 
Integrity Policy at the link below. 
http://www.umassd.edu/studentaffairs/studenthandbook/academicregulationsandprocedures/  

Center for Access and Success 

In accordance with University policy, if you have a documented disability and require accommodations to obtain equal 
access in a course, please meet with the course instructor at the beginning of the semester and provide the appropriate 
paperwork from the Center for Access and Success. The necessary paperwork is obtained when you bring proper 
documentation to the Center, which is located in Pine Dale Hall, Room 7136, 508-999-8711. 

No special accommodations will be given without the paperwork and notification from the Center for Access and 
Success. 

Resources for UMass Dartmouth Students 

Tutoring 
If you are having difficulties with the class please: 

• Contact me directly using the contact information listed at the top of this document. 
• Contact the Academic Resource Center (ARC) for support: http://www.umassd.edu/arc/  

o Academic Resource Center, Liberal Arts - Room 005A 
o Phone: 508.999.8709 

• For help with writing assignments you can also make use of online writing tutoring.  
o eTutoring can be accessed at this link or by clicking the "Online Tutoring" link at the top of the 

myCourses Dashboard. 

Technical Help 
Technical support for myCourses is available 24/7: 

• CITS service center: https://www.umassd.edu/cits/servicecenters/  
• During off-hours, weekends, and holidays, technical assistance is available for students at 

http://umd.echelp.org/. 

Statement Regarding Title IX Information  

The purpose of a university is to disseminate information, as well as to explore a universe of ideas, to encourage diverse 
perspectives and robust expression, and to foster the development of critical and analytical thinking skills. In many 
classes, including this one, students and faculty examine and analyze challenging and controversial topics.  
 
If a topic covered in this class triggers post-traumatic stress or other emotional distress, please discuss the matter with 
the professor or seek out confidential resources available from the Counseling Center, 
http://www.umassd.edu/counselling/ , 508-999-8648 or - 8650, or the Victim Advocate in the Center for Women, 
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Gender and Sexuality, http://www.umassd.edu/sexualviolence/ , 508-910-6567. In an emergency contact the UMassD 
Police at 508-999-9191 24 hrs/day.  
 
UMass Dartmouth, following national guidance from the Office of Civil Rights, requires that faculty follow UMass 
Dartmouth policy as a “mandated reporter” of any disclosure of sexual harassment, abuse, and/or violence shared with 
the faculty member in person and/or via email. These disclosures include but are not limited to reports of sexual assault, 
relational abuse, relational/domestic violence, and stalking. While faculty are often able to help students locate 
appropriate channels of assistance on campus, disclosure by the student to the faculty member requires that the faculty 
member inform the University’s Title IX Coordinator in the Office of Diversity, Equity and Inclusion at 508-999-8008 to 
help ensure that the student’s safety and welfare is being addressed, even if the student requests that the disclosure not 
be shared. For confidential counseling support and assistance, please go to http://www.umassd.edu/sexualviolence/ 
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Course Schedule 

Week/Date 
Beginning Unit of Instruction Topic Responsibilities 

Week 1 
Jan. 19 

Course Syllabus 
Chapter 1: Overview of Marketing  

Reading: Syllabus; Chapter 1 (text & PP slides) 
Activity: Exercise 1 
Self-evaluation: Responses to the online exercise 
questions  

Week 2 
Jan. 25 

Chapter 2: Developing Marketing Plan 
Chapter 3: Social and Mobile Marketing  

Reading: Chapters 2 & 3 (text & PP slides).   
Activity: Exercises for Chapters 2 & 3. 
Self-evaluation: Responses to the online exercise 
questions.  

Week 3: 
Feb. 1  

Chapter 4: Marketing Ethics  
Chapter 5: Analyzing the Marketing Environment 

Reading: Chapters 4 & 5 (text & PP slides). 
Activity: Exercises for Chapters 4 & 5. 
Self-evaluation: Responses to the online exercise 
questions. 

Week 4  
Feb. 8 

Chapter 6: Consumer Behavior  Reading: Chapter 6 (text & PP slides). 
Activity: Exercise for Chapter 6 
Self-evaluation: Responses to the online exercise 
questions. 

Week 5  
Feb. 15 

Review: Chapters 1 – 5 
Examination: 1st Term Test, Feb. 19, Friday 

Reading: Chapters 1-5 (text & PP slides). 
Activity: Writing examination. 
Evaluation: Examination (30%)  

Week 6 
Feb. 22 

Chapter 8: Global Marketing 
Chapter 9: Segmentation, Targeting, and Positioning 

Reading: Chapters 8 & 9 (text & PP slides). 
Activity: Exercises for Chapters 8 & 9. 
Self-evaluation: Responses to the online exercise 
questions. 

Week 7  
March 1 

Chapter 10: Marketing Research 
Chapter 11: Product, Branding, and Package Decisions  

Reading: Chapters 10 & 11 (text & PP slides). 
Activity: Exercises for Chapters 10 & 11. 
Self-evaluation: Responses to the online exercise 
questions. 

Week 8  
March 8 

Spring break Reading: - 
Activity: - 
Self-evaluation: - 

Week 9 
March 15 

Chapter 12: New Product Development 
Chapter 13: Services – The Intangible Product 
Review 

Reading: Chapters 12 & 13(text & PP slides). 
Activity: Exercises for Chapters 12 & 13. 
Self-evaluation: Responses to the online exercise 
questions. 

Week 10 
March 22 

Review: Chapters 6, 8-13 
Examination: 2nd Term Test, March 26, Friday  

Reading: Chapters 6, 8-13 (text & PP slides). 
Activity: Writing examination. 
Evaluation: Examination (30%) 
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Week 11  
March 29 

Chapter 14: Pricing Concepts for Establishing Value 
Chapter 15-1: Supply Chain and Channel 
Management 

Reading: Chapters 14 & 15 (text & PP slides). 
Activity: Exercise for Chapter 14. 
Self-evaluation: Responses to the online exercise 
questions.  

Week 12  
April 5 

Chapter 15-2: Supply Chain and Channel 
Management  
Chapter 16: Retailing and Multichannel Marketing 

Reading: Chapters 15 & 16 (text & PP slides). 
Activity: Exercise for Chapters 15 & 16. 
Self-evaluation: Responses to the online exercise 
questions. 

Week 13  
April 12 

Chapter 17: Integrated Marketing Communications 
Chapter 18: Advertising, Public Relations, and Sales 
Promotions 

Reading: Chapters 17 & 18 (text & PP slides). 
Activity: Exercise for Chapters 17 & 18. 
Self-evaluation: Responses to the online exercise 
questions. 

Week 14  
April 19 

Chapter 19: Personal Selling and Sales Management  
Review and Wrap-up: Chapters 14-19  

Reading: Chapter 19 (text & PP slides). 
Activity: Exercise for Chapter 19.  
Self-evaluation: Responses to the online exercise 
questions.  

Week 15  
April 26 

Examination: 3rd Term Test, April 28, Wed. Reading: Chapters 9-14 (text & PP slides). 
Activity: Writing examination. 
Evaluation: 3rd Exam (30%). 

 


