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Course Syllabus: Spring 2021 Seven-Week Session 1 

  

Course:  MKT 443-7101 Social Media Marketing  

Professor:  Dr. D. Steven White  

Office:  Room #323, 3rd Floor, Charlton College of Business  

Office Phone:  508.999.8267  

Office Hours:  Online or by appointment 

E-mail:             swhite@umassd.edu  

Twitter:             http://www.twitter.com/dstevenwhite  

  

Except for changes that substantially affect implementation of the evaluation (grading) 

statement, this syllabus is a guide for the course and is subject to change with advance notice.  
 
This class is designated by the Charlton College of Business as being eligible for students to 

select the Pass/ No Credit option. There are a limited number of business electives 

(MGT320, MGT398, MGT462, MGT671 and MGT673, MKT421, MKT398, and MKT443) 

that qualify for this option and additional classes will not be added. CCB students are 

limited to two courses P/NC for Spring 2021.   

  

COURSE DESCRIPTION:  

  

The focus of this course is the impact of interactive communication technologies on the world of 

marketing and marketing communications. As part of the course, students develop practical 

strategies for inbound marketing and the skills needed to apply these strategies in profitable 

marketing campaigns. Inbound and social media communication strategies are emphasized in 

terms of both the collection and dissemination of information. Additionally, as part of the course 

requirements, each student earns Social Marketing Certification through HubSpot Academy. 

  

REQUIRED READING  

  

Book Title: Social Media Marketing, 2nd Edition (2016) 

Authors: Melissa Barker, Donald I. Barker, Nicholas F. Bormann, and Debra Zahay  

ISBN: 978-1-305-50275-8   

Publisher: Cengage Learning  

  

 

COURSE WEBSITE  

  

Through MyCourses on the UMass-Dartmouth Website, you have access to all course materials 

except for the textbook.   

http://www.twitter.com/dstevenwhite
http://www.twitter.com/dstevenwhite


COURSE PLAN  

  

This course is straightforward. The course uses chapter power point presentations and exams to 

clarify the text and to apply the material to real-world situations. Students are expected to read 

the assignments, download and study the power point presentations, participate in class 

discussions, take notes, earn HubSpot certification in Social Media, and to take all three exams. 

Keeping up with the deliverables is essential. Your active participation in class is expected.  

  

Please do not ask for permission to do additional work to raise your grades.  Just focus on doing 

well on the exams and certification.  

  

COURSE EVALUATION/GRADING  

  

Exam 1  25.00%  

Exam 2  25.00%  

Exam 3  25.00%  

Online Discussion/Class Participation 10.00% 

HubSpot Social Media Certification  15.00%  

Total  100.00%  

  

Exams:  

  

This course has three exams. Each exam covers about one third of the course. The questions on 

each exam are based on the text, lectures and chapter PowerPoint slides. 

  

Everyone must take all scheduled exams.   

  

  Exams consist of 50 multiple choice questions and are delivered on-line.   

  

HubSpot Academy Social Media Certification:  

  

 •  All students are expected to earn social media certification from HubSpot Academy  

 •  Register for free at https://academy.hubspot.com/courses/social-media  

• Complete the eight modules (40 videos), download the study guide and take the 

certification exam. Total time commitment is about six hours  

• You have three attempts to pass the exam  

• Your grade on this assignment depends on your certification exam grade: to earn 

certification, you must pass the exam with a grade of 75 or higher.   

• Provide me, via email, with a screenshot of your grade and your HubSpot 

Academy Social Media Certificate for verification  

• When registering, if you don’t have a personal website use www.umassd.edu  

  

  

https://academy.hubspot.com/courses/social-media
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Online Discussion/Class Participation: 

* Class participation is NOT optional. Part of the process of honing your marketing skills 

is to be able to formulate and communicate your ideas. 

* Be prepared to contribute to class discussions and to provide comments on the postings 

of your classmates. 

 

Incomplete Policy  

  

The incomplete policy for this course is that at least 70% of the course must be already 

completed and an exceptional circumstance (e.g. medical issue) must exist. If you feel you 

require an incomplete for an exceptional reason, you need to email me and state your reasons 

for the incomplete in writing. We will then decide on a course of action.   

  

Policy on UMass Dartmouth Student Academic Integrity   

  

All UMass Dartmouth students are expected to maintain high standards of academic integrity 

and scholarly practice. The University does not tolerate academic dishonesty of any variety, 

whether as a result of a failure to understand required academic and scholarly procedure, or as an 

act of intentional dishonesty.    

  

http://www.umassd.edu/policies/activepolicylist/academicaffairs/academicintegritypolicyandrep 

ortingform  

  

Statement Regarding Title IX Information   

  

The purpose of a university is to disseminate information, as well as to explore a universe of 

ideas, to encourage diverse perspectives and robust expression, and to foster the development of 

critical and analytical thinking skills. In many classes, including this one, students and faculty 

examine and analyze challenging and potentially controversial topics.   

  

If a topic covered in this class triggers post-traumatic stress or other emotional distress, please 

discuss the matter with the professor or seek out confidential resources available from the 

Counseling Center, http://www.umassd.edu/counselling/, 508-999-8648 or - 8650, or the Victim 

Advocate in the Center for Women, Gender and Sexuality, 

http://www.umassd.edu/sexualviolence/, 508-910-4584. In an emergency contact the Department 

of Public Safety at 508-999-9191 24 hrs./day.   

  

UMass Dartmouth, following national guidance from the Office of Civil Rights, requires that 

faculty follow UMass Dartmouth policy as a “mandated reporter” of any disclosure of sexual 

harassment, abuse, and/or violence shared with the faculty member in person and/or via email.   

  

http://www.umassd.edu/counselling/
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These disclosures include but are not limited to reports of sexual assault, relational abuse, 

relational/domestic violence, and stalking. While faculty are often able to help students locate 

appropriate channels of assistance on campus, disclosure by the student to the faculty member 

requires that the faculty member inform the University’s Title IX Coordinator in the Office of 

Diversity, Equity and Inclusion at 508-999-8008 to help ensure that the student’s safety and 

welfare is being addressed, even if the student requests that the disclosure not be shared.   

  

For confidential counseling support and assistance, please go to 

http://www.umassd.edu/sexualviolence/  

  

Electronic Communication   

Periodic announcements are sent to students via their UMass Dartmouth email account. If 

contacting the professor by email, please use your @UMassD email account (and not the 

message/mail feature via our MyCourses page). If you send an email to the instructor between 9 

am and 5 pm, Monday through Friday, you may expect a response within 24 hours. Emails 

sent/received after 5 pm and/or on weekends/holidays may expect a response within 48 hours.    

http://www.umassd.edu/sexualviolence/
http://www.umassd.edu/sexualviolence/


MKT 443-7101 COURSE OUTLINE AND SCHEDULE  

Spring 2021 Seven-Week Session 1 

  

Date: Topic: Readings: 

Week 1: 19 

January 

Course Introduction. The Role of Social Media Marketing. 

Goals and Strategies. Identifying Target Audiences. Register 

for HubSpot Social Media Certification. 

Syllabus. 

Chpts. 1,2, 

3 

Week 2: 25 

January 

Rules of Engagement for Social Media. Social Media Platforms 

and Social Networking Sites. Exam 1, Chapters 1-5 

Chpts. 4, 5 

Week 3: 01 

February          

Microblogging. Content Creation and Sharing: Blogging, 

Streaming Video, Podcasts, and Webinars. Video Marketing. 

Chpts. 6, 7, 

8 

Week 4: 08 

February 

Marketing on Photo Sharing Sites. Discussion, News, Social 

Bookmarking, and Q&A Sites. Exam 2, Chapters 6-10.  

Chpts. 9, 

10 

Week 5: 15 

February 

Content Marketing: Publishing Articles, White Papers, and E-

Books. Mobile Marketing on Social Networks. 

Chpts. 11, 

12 

Week 6: 22 

February 

Social Media Marketing. Tools for Managing the Social Media 

Marketing Effort. 

Chpts. 13, 

14 

Week 7: 01 

March 

Social Media Marketing Plan. Exam 3, Chapters 11-15. 

HubSpot Social Media Certification deadline. 

Chpt. 15 

 


