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PURPOSE: 

 

This comprehensive introduction to marketing research teaches you successful techniques for 

developing new products, improving service, and targeting the most profitable customers. 

Emphasis is placed on defining the research problem, assessing the appropriate methodology 

through the use of focus groups and surveys, and executing a market research plan by designing 

and implementing questionnaires. By end of the course, you’ll know how to collect, analyze, 

interpret data and present your findings. 

 

REQUIRED READING 

 

Hair Jr., Jospeh, Mary Celsi, Robert Bush, and David Ortinau (2017), Essentials of Marketing 

Research, 4th Edition, ISBN 9781259894442.  

 

The e-edition of this book, as well as access to the Connect materials for this course may be 

purchased at the UMass Dartmouth bookstore or via our MyCourses site. 

 

COURSE WEBSITE 

 

All textbooks and course resources are accessible via the Corsairs Online Information Network 

(COIN). If you are correctly enrolled in the course, you automatically have access to the course 

materials via COIN MyCourses. The Hair et al. book is available via six-month subscription 

(required textbook) or for purchase. 

 

 

 

 

 



COURSE PLAN 

 

This course is relatively straightforward. It is a blended course using readings, exercises and 

exams to clarify the text and apply the course material to real-world situations. Students are 

expected to read the assignments, download and view the PPT slides, and take notes on the 

information. There is a purpose for each exercise and students will be held responsible for the 

material discussed, some of which will appear as test questions. Keep up with the reading and 

weekly exercises. Your active management of the learning experience is essential. 

 

CLASSROOM POLICY 

 

Please use the course discussion board to ask questions regarding the course, material, exams, 

quizzes, etc. There is a good chance that others in the class have the same question as you but are 

too shy to ask.  

 

View the discussion board as the equivalent to raising your hand during a regular face-to-face 

classroom lecture. 

 

Please do not ask for permission to do additional work to raise grades.  Just focus on doing well 

on the exams and quizzes. 

 

EVALUATION 

 

Exam 1 30% 

Exam 2 30% 

Exam 3 30% 

Questionnaire Development 10% 

Total 100% 

 

EXAMS 

 

There are three exams this semester. Each exam will cover about one third of the course. The 

questions on each exam will be based on the text and PPT slides.  

 

Everyone must take all scheduled exams.  

 

QUESTIONNAIRE DEVELOPMENT 

 

Each student is required to develop a questionnaire based on an area of interest selected by the 

student. The questionnaire should follow best-practices and be formattable for online delivery 

and analysis. A rubric for this exercise is presented on our MyCourses site. 



Policy on UMass Dartmouth Student Academic Integrity  

 

All UMass Dartmouth students are expected to maintain high standards of academic integrity 

and scholarly practice. The University does not tolerate academic dishonesty of any variety, 

whether as a result of a failure to understand required academic and scholarly procedure, or as an 

act of intentional dishonesty.  

 

https://www.umassd.edu/media/umassdartmouth/university-policies/new-

policies/policies2019/ACA-017-Student-Academic-Policy-for-Undergraduates.pdf  

 

Statement Regarding Title IX Information 

 

The purpose of a university is to disseminate information, as well as to explore a universe of 

ideas, to encourage diverse perspectives and robust expression, and to foster the development of 

critical and analytical thinking skills. In many classes, including this one, students and faculty 

examine and analyze challenging and controversial topics. If a topic covered in this class triggers 

post-traumatic stress or other emotional distress, please discuss the matter with the professor or 

seek out confidential resources available from the Counseling Center, 

http://www.umassd.edu/counselling/, 508-999-8648 or - 8650, or the Victim Advocate in the 

Center for Women, Gender and Sexuality, http://www.umassd.edu/sexualviolence/, 508-910-

4584.  

 

In an emergency contact the Department of Public Safety at 508-999-9191 24 hrs./day. UMass 

Dartmouth, following national guidance from the Office of Civil Rights, requires that faculty 

follow UMass Dartmouth policy as a “mandated reporter” of any disclosure of sexual 

harassment, abuse, and/or violence shared with the faculty member in person and/or via email. 

These disclosures include but are not limited to reports of sexual assault, relational abuse, 

relational/domestic violence, and stalking. While faculty are often able to help students locate 

appropriate channels of assistance on campus, disclosure by the student to the faculty member 

requires that the faculty member inform the University’s Title IX Coordinator in the Office of 

Diversity, Equity and Inclusion at 508-999-8008 to help ensure that the student’s safety and 

welfare is being addressed, even if the student requests that the disclosure not be shared. For 

confidential counseling support and assistance, please go to 

http://www.umassd.edu/sexualviolence/  

 

Electronic Communication 

 
Periodic announcements are sent to students via their UMass Dartmouth email account. If contacting the 

professor by email, please use your @UMassD email account (and not the message/mail feature via our 

MyCourses page). If you send an email to the instructor between 9 am and 5 pm, Monday through Friday, 

you may expect a response within 24 hours. Emails sent/received after 5 pm and/or on weekends/holidays 

may expect a response within 48 hours.  

 

https://www.umassd.edu/media/umassdartmouth/university-policies/new-policies/policies2019/ACA-017-Student-Academic-Policy-for-Undergraduates.pdf
https://www.umassd.edu/media/umassdartmouth/university-policies/new-policies/policies2019/ACA-017-Student-Academic-Policy-for-Undergraduates.pdf
http://www.umassd.edu/counselling/
http://www.umassd.edu/sexualviolence/
http://www.umassd.edu/sexualviolence/


MKT 442-7101 COURSE OUTLINE AND SCHEDULE 

Spring 2021 Online Second Seven-Week Session 

 
Date: Topic: Readings: 
15 March Course Introduction. Marketing Research for Managerial 

Decision Making. The Marketing Research Process and 
Proposals. 

Hair, Chpts. 
1, 2 

22 March Secondary Data, Literature Reviews and Hypotheses. 
Exploratory and Observational Research Designs and Data 
Collection.  

Hair, Chpts. 
3, 4  

29 March Exam 1 Chapters 1-4.  Descriptive and Causal Research 
Designs. Sampling: Theory and Methods 

Hair, Chpts, 
5, 6 

05 April Measurement and Scaling. Designing the Questionnaire. Hair, Chpts. 
7, 8 

12 April Exam 2 Chapters 5-8. Quantitative Data Analysis. Hair, Chpt. 
9,  

19 April Preparing Data for Quantitative Analysis. Basic Data Analysis 
for Quantitative Research. 

Hair, Chpts. 
10, 11  

26 April Examining Relationships in Quantitative Analysis. 
Communicating Marketing Research Findings.   

Hair, Chpts. 
12, 13 

30 April Questionnaire Assignment Due. Exam 3 Chapters 9-13   

 


